Case Study
Financial Media company sees large decreased
acquisition cost, following CDP implementation
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» Actable accelerated the building of a strong foundation of attributes and baseline plan
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for future use cases, as the client continues to work with the CDP.
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» Actable established paid media suppression lists, which resulted in 5x better match
rates in platform than prior to using audiences for suppression.
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» The Client saw close to an 80% decrease in consumer acquisition cost and over a
50% increase in paid social subscriptions within the first 6 months of their CDP
implementation.
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